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JTI KOREA

GENERAL MANAGER MESSAGE
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Welcome,

It is my great pleasure to meet all of you through this brochure introducing JTI Korea. JTI Korea is a Korea
subsidiary of JTI, an overseas tobacco business of Japan Tobacco, one of the world's leading tobacco companies.
Entering Korean market in 1992, we have a head office, 22 sales branches, employ more than 530 staff members
and manufacture and sell globally renowned cigarette brands. We are also one of the growing companies in
Korea.

JTI Korea aims to become a corporation that is respected in Korea. JTI Korea continues to create jobs and works
hard to nurture human resources that can compete in a global setting by introducing Direct Sales Operation (DSO)
System.

We believe this brochure will help you to understand about history, culture and diversity of JTI and give you some
ideas about facts and statistics of the company as well as our flagship brands, principles, values and business
policies.

And lastly, we hope you will get to know more about recruitment, training, benefits, working environment and
corporate philanthropy of JTi Korea from this brochure.
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The best hiring should satisfy both people and the company.
Please pay attention to JTI Korea.
Find out if your potential can be nurtured here;
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Pyung Kee PARK
General Manager



JTI KOREA ABOUT JTI

JTI At a Glance
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- JTl is the growth engine of Japan Tobacco Group, and generated over 70% of the Group's volume
« Japan Tobacco Inc. is among Fortune's Global 500
« JTI employs 25,000 people in 90 offices and 24 factories around the world
« JTI Diversity in numbers
1) 120 countries where we have employees

2) 120 countries where our product is sold
4) 90 nationalities within JTI

3) 27 countries where our product is manufactured
5) 48 nationalities located in the Geneva Headquarters

6) 12 nationalities in JTI's 17 Executive committee members
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Launched in 1954, WINSTON was
one of the first filter-tipped cigarettes.
Today it is the No. 2 top-selling
cigarette in the world. Distributed in
over 80 countries worldwide,
WINSTON s available in a range of
brand styles.
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Camel is JTI's main international
premium proposition and growth
engine, it has a long and proud
history and it continues to grow
strongly. Launched in 1913,
CAMEL is the inventor of
American blend. Today, Camel is
sold in over 100 countries around
the world and it is the 6th biggest
global tobacco brand.
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MILD SEVEN is the top-selling charcoal
brand world-wide. It is the No. 1 brand
in Japan and the third top-selling
cigarette in the world. Created in Japan,
MILD SEVEN has been a top seller
since its launch in 1977 and enjoys
leading positions in key Asian markets.
A premium brand, MILD SEVEN is
distributed in over 40 countries.

| Bary
wti

187380 E= ZHXE Yol 2HS0{A
BENSON & HEDGES = X[ZAZE =29
FHE X, &1 KXot Sri= Hf
uct,

Originally created for the Prince of
Wales in 1873, Benson & Hedges
has a proud British Heritage. B&H is
a leading Virginia blend cigarette.
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Launched in 1964, SILK CUT has
been established as the leading
lower tar brand with a reputation for
quality and innovation. SILK CUT
became famous through the surreal
Cut Silk advertising campaigns
lasting over 20 years.
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Sobranie is one of the oldest
cigarette brands in the world.
Registered in London in 1879, the
House of Sobranie was, and
continues to be, one of the
pioneers of the cigarette market.
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Originally launched in 2005 in
Russia, Ukraine and Kazakhstan,
Glamour is JTI's leading super-
slim brand.
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LD was launched in Russia in 1999 by
Liggett-Ducat. The brand was an
immediate success as it was seen by
consumers as a credible international
brand offered at the same price as long
established domestic brands. LD is now
available in more than 30 countries.
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ABOUT JTI
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@ Waestern Europe @ Central Europe © CIS+ O Asia

« UK » Greece, Malta, Cyprus (Commonwe ndependent States, {Asia Pacific)

« Ireland « Germany Ro « Taiwan

« France * Austria ‘ + South Korea

« ltaly « Hungary * Ukraine « Malaysia

+ Iberia(5) « Poland + Kazakhstan(3) _ » Philippines
Spain / Canary Islands / Portugal + Czech Republic Kyrgyzstan / Mongolia / Central Asia « Singapore, Brunei, Australasia
Andorra / Gibraltar « Sweden « Belarus N ! d

: Swrtzler[and « Nordic (6) ' %ﬂ%‘lnenia/.kzerbaijan » South / East Asia(7)

* Benelux(3) Slovak Republic / Slovenia / Iceland ! Thailand / Cambodia / Laos / Myanmar
Belgium / Netherlands Norway / Denmark / Finland + Romania(2) SriLanka / Nepal / Bangladesh
Luxembourg . Baltics(3) Bulgaria / Moldova “india

Latvia / Lithuania / Estonia + Adriatica(6)

Serbia / Kosovo / Albania / Montenegro
Bosnia and Herzegovina / Macedonia

= Indonesia



JTI Story

Business and Leading the Trend
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2009 JTIZ} E- 10738 S5
JTI celebrates its 10th anniversary

- 2008 JTI-Macdonald Corp7t &2 15058 22
JTI-Macdonald Corp celebrates its 150th anniversary

- 2007 FTSE 100CH 7| Z 5iLI9] GallaherZ 012
JT1 acquired Gallaher, a FTSE 100 business

— 2005 2{AOL 232}0|L} FIIEAENAM GLAMOUREA|
GLAMOUR launched in Russia, Ukraine,
and Kazakhstan

2001 Gallaher?} Austria Tabak= Q14
Gallaher acquired Austria Tabak

— 1985 Y=L MoHAI7 HIX|=|SM Japan Tobacco Inc. A2

Japan Tobacco Inc. is established as the
government monopoly is abolished

— 1981 HMAOAM MILD SEVEN SA|
MILD SEVEN launched internationally
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— 1999 JT7} R} Reynolds®] {2IAIR] S22 2l

JT acquired non-US operations of R] Reynolds
LD launched in Russia

1980 1970 ~ 1960

1977 2=0)lA4 MILD SEVEN &4
MILD SEVEN launched in Japan

— 1968 American Tobacco Company7}
GallaherZ Q14

— 1997 American Brands22&{ Gallaher7} 22|50 Gallaher acquired by the American
Gallaher Group PlcAdg!

Gallaher©] Z=4/0] BT 72 FAAL &F
American Brands spins off Gallaher which |

became Gallaher Group Plc e

Gallaher is listed on the London and
New York stock exchanges

Tobacco Company

= 1964 SILK CUT E4A|

—1994 |TQ| FA0| =3, RAF} LETOF FRAIAE]| AE

|T is listed on the Tokyo, Osaka and Nagoya stock exchanges



10
11

S| At4Q| HAPZ} £l QU= JTIC| HAL

1000{32| HALE 7121 MIA| 3o =l 7|, Fortune M% A 500c] 7|,

M7 12071 Z7toflA 22 5HOYO| Z|H0| Ystk= S2E 71, TiE Eif MPoA2]
EEISH AT 18 M7 |0 MEE O|0A 2 S M| 7|25t

TMA Sl Mol HALE MZE M UELICH

History of JTl is History of Tobacco Industry

Possessing history of more than a century, JTI, the world’s third largest multinational tobacco
company, ranks in the Fortune 500 list and employs over 25,000 people in 120 countries around
the world. JTI is rewriting the history of tobacco industry as a whole based on its solid experience
and abundant legacy continued since 18th century.

— 1698 LEHHH0| QTS JuL oholE e 4
The Japanese Monopoly Bureau is established for
the sale of domestic leaf tobacco

1879 SOBRANIEZ} EEO|M RIZS SSatPA, MAICIA 71 22id Sl BHHes 7|12
SOBRANIE is registered in London, to become one of the
oldest cigarette brands in the world

— 1874 Richard Joshua Reynolds0| 0|2 =AFEZ}0|LIFE AE| RIRS A2
RIR is founded by Richard Joshua Reynolds

in Winston, North Carolina

— 1956 SALEM ZA|
SALEM launched

1858 William Macdonald 20| 7iLic} 2E2|20| ‘McDonald Brothers & Co.' £ 412!
Sir William Macdonald established

— 1955 Gallaher?} BENSON&HEDGESE: Q4= ‘McDonald Brothers & Co.” in Montreal, Canada

BENSON&HEDGES is acquired by Gallaher

i ) — 1857 Tom Gallaher7} 20}2eic HHHZ|0jA] &S

= 1954 WINSTON 24| Tom Gallaher sets up his business in Londonderry, Northern Ireland

WINSTON launched

1950 1940 ~ 1900 1800 1700 g

|

1949 Y2H=0| Y=EHls3M2 T L 1754 20| 244 247} Austria TabakS 412
The Monopoly Bureau is incorporated as Austris Tabak is founded
the Japan Tobacco and Salt Public Corporation by Emperor Joseph 11

1913 CAMEL £A|
CAMEL launched
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» South Africa

» Tanzania

* Turkey

» East & Central Africa

+ Middle East/ North & West Africa(5)

Middle East/ North Africa
West Africa / Nigeria / Jordan

» World Wide Duty Free

® Americas
» Canada
« USA

» Latin America(2)
Mexico / Brazil

13

JTI Korea Branch offices
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o #7H JTI Korea= MILD SEVEN, CAMEL, SALEM
2|7 Glamour HZ2 THf3kn Y&LICH

« Currently JTI Kroea is marketing MILD SEVEN,
CAMEL, SALEM and Glamour in Korea.

o ZZX|A Cangneung

+ QJHEXIA Uijeongby ———— 4
« ENEXIA East Seoul — - =
« MMEX|E West Seoul —_—l |
+ QMR Incheon —.]T R
- L
l lo MEEA Seoul HQ

o HFEXI™ Wonju

« FMEX|H South Seoul
« XM Gwangmyeong ———

« HXH Suwon ———
ey
« MOIX|H Cheonan ——
« MMEIH Seosan ——
+ BEX|H Cheongy — o
« LN EXIE Daejeon
Sty o AIEFE HEA A
(CMA)
Production at Shintanjin
o U7X Daegu
© FMZEX|E Jeonju . ﬁ?ﬂﬁ
o SAREE
. Busan

o ®HXIA Suncheon
o 2LX|H Mokpo

o HIFEXH Jeju

APE : F=2 2274 KA/ 22 branches
EAt ME/HQ in Seoul
ZEHCMA] - AIEFEL/ Factory(CMA) in Shintanjin

.




JTI KOREA ABOUT JTI

Together We Make
Our Dreams Come True

JTI 24
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JTI aims to optimize work efficiency by utilizing organic network and customized work process
under departments segregated strategically all the time. Also, all members of JTI respect
expertise of individuals and help to strengthen competence and competitiveness one another.

1) C&TM Portfolio, Brond
& Trode Strotegy
= ComSumer & 2) C&TM Development
Trade Marketing 1 & Plomming
S 3) C&TM Operotions

Lego‘g, RA

Compliance




Consumer & Trade Marketing

Consumer & Trade Marketing2AMe S§iE St 07 ElS &
BURYUE ARE S QTS == HE2 FiL )
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The Consumer & Trade Marketing function operates to increase
competitive advantage for |T| through integrated sales and marketing.

1) Global Function - C&TM Portfolio, Brand & Trade Strategy
C&TM Portfolio, Brand & Trade Strategy I HHS 712i S50| tst Majae|e gagi ot
This team is responsible for the strategic management of brands, pricing and distribution.

2) Global Function - C&TM Development & Planning
C&TM Development & Planning=i2 C&TM 20| 2/t Ql= “through the line” | &lnt n2q2io2

Aeles B,

Development & Planning ensures the translation of consumer and trade marketing strategies into
coherent ‘through the line’ plans and programs.

3) Global Function - C&TM Operations
C&TM Operationsi= HRHC SR8 HI5i Z3HO2E A4 Us 0183 HE5H| s ni&ox B
TS ofatshs AR Euch
The Operations team is responsible for implementing brand strategy at Point of Sale to deliver on
Brand objectives and ultimately build competitive advantage.

yorate Attairs & Communications

Corporate Affairs & Communications2A= JTI7} &40 AE 2|A379}
Z[CiTro| ZURAE A 22| HIEUA Huot ZRS SME - Q8 |YEEE
Fadot= Y2 EiLITE

Corporate Affairs & Communications’ mission is to shape JTI's operating
environment to ensure that our business performance and goals are achieved
with minimal commercial risk and maximum competitive advantage.

Legal, Regulatory Affairs & Compliance

Legal, Regulatory Affairs & Compliance 2 M= AfYe] XAHOI HIES 2JsH
Eaet o] 20kl =31t CIUE MBS FLc

This function provides support and guidance in various areas that are
critical to the continued success of the business.

Business Development & Corporate Strategy

Business Development & Corporate Strategy 2 M= URAIO| OJAEHS X|24510
AHO| A&7tEE HEHEEE TENUE 2MYULICE Corporate Strategy,
Corporate Communications 12|11 Corporate Philanthoropy 25 EAt
BD&Corporate Strategy A7+ HEsiH, E0HA= ORI€E CELC oS S
HFUA O} AR4EE2 2} 014I9| Corporate Affairs & Communications £A
OflM 71 Ydtxoz gidstn QgL

The Business Development and Corporate Strategy department is to
support management decision making and drive sustainahle growth
strategies while ensuring organization alignment. While Corporate
Strategy, Corporate Communications and Corporate Philanthropy are
under the area of responsibility of Business Development and Corporate
Strategy department at HQ level, reporting structures may differ in the
markets. For instance, communications and philanthropy are most
commonly embedded in the Corporate Affairs & Communications
department at market level.

Finance

Finance R M= MYEE % HIED HUE DE YT SXIE 2
A5 Hefeln 2stH Ensks RS 2o st
The Finance function ensures that all financial figures relating to

commercial activities and costs are established and reported in an
accurate, complete and timely manner.
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Human Resources(HR) helps contribute to |TI’s sustainable growth
through attracting, rewarding, retaining and placing high caliber
employees in positions that align with the business’ strategy and needs.
The three corporate HR functions, Corporate Compensation & Benefits,
Corporate Succession Planning and Corporate Training & Development
are based in Geneva. These groups provide strategic direction and
services to local HR specialists, in order to ensure a fair and equitable
treatment of all employees worldwide.

Information Technology

Information Technology £M= |TI ZIRS0{A| IT tool Tt MH|A ME|AS HZ510
IAS0| Hole YT HUE HFE « O =AFE 28 §liLi

The role of Information Technology(IT) function is to provide JTI
employees with the IT tools, services and support to enable them to
achieve their business goals.

D o
nResearch &

2 A Heto| HRo|R; XLt 2E7HTIZ 0123 W” ”"é-i F2 944
Tt Research & Development2 A= MAEC| E2 FHE 4511 SK[6H= &l
QT QIOH 400He| RRDEZ 7= (X9 7HH* 2| Efel LY :La|:|_ ZX| | b2
ZHZ D20 1240| 2FAMEE HE Bidels YR 2u MAME%
Quality is at the heart of our competitive strategy and has been a key
attribute of JTI's superior growth over the years. Research &
Development is responsible for meeting and sustaining the set
standards of quality for JTI products, in full compliance with and 400
R&D professionals are tasked to translate consumer needs and
emerging aspiration into product reality, with optimal development
lead-times and quality-cost ratios.

Jevelopment
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Global Supply Chain

Global Supply ChainE Al S0 Me|cls RE0Z M 30710] MAF FEta}
11,0009 2ES2 M UgUCH GSCO 7t £28t Me= 713
T2 Z|cERY (ME MM M I2E 247K ZEle ARNE fXI5ke 2 o=
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Global Supply Chain is a centrally managed organization,
comprising 30 manufacturing sites and 11,000 employees. The key
GSC priorities are to ensure safety, quality, service and cost, as well
as maintain the shortest possible lead time.

Global Leaf

Global Leaftif F{Sio] 7140l afzicl B2, 2%t eisjol 2isf ol 3l i
Sjo, TE LA Bue £ 120 e s Brisl B e i
Gl 503 QS Sem B oS S5 WeE Se gsE B 24

Lick,

The Global Leaf function ensures reliable long-term supply of high
quality tobacco leaf at best cost, through cross functional cooperation,
optimal management of owned entities and partnerships and through
close working relationships with other leaf sourcing communities.



JTI KOREA JTI FUNDAMENTALS

Our Philosophy
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What does JTI have to say as an employer, to our current staff and to potential new recruits?

Our most credible and compelling message is that - as individuals and as a business - we can grow together. We do
this by sharing ideas, setting the highest standards and looking after our mutual long-term interests.
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Sl mso|

WD 2a4E 4 s 29UIE BiSOfEUC

» Growing together means embracing diverse thinking

expense of tomorrow.
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JTlis a company that thrives on diversity. We bring together people from 57 countries around the world - and no
one nationality predominates. We welcome different opinions. Everyone is free to put forward their own ideas,
whether they are a seasoned professional or just starting out in their career. We allow our people to express their
personalities, and inspire and encourage each other never to settle for second best or think of today at the

.
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» Growing together means searching for continuous improvement

JTlis a company where excellence is the benchmark for everything we do. So we constantly strive to improve the
way we do our jobs. We challenge, encourage and inspire each other. We empower our managers to coach and
develop their people so they can realize their full potential. And by growing talent, we grow the business -
allowing us to meet the challenges of today and tomorrow.

> HO| YYBICIE A2 LIS 259 2M MEloR Asrt YL,
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» Growing together means making tomorrow, today’s priority

Integrity and responsibility are ingrained in JTI. As a company, we pride ourselves on being truthful, keeping our
promises and listening to the opinions of others. We address the challenges of today, while never losing sight of
tomorrow. Above all, we care for the long-term interests of our people - because they care for the long-term
interests of our business, striving to do the best they can in an environment that welcomes and embraces diversity.
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JTI Competencies
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Think the business

SHE MBI}
Maximize Your sojd=rt s
Contribution Energize People

Drive Result
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Openness about the risks of smoking : public authorities have determined that smoking causes and/or is a risk factor for a number of diseases. We
support efforts to advise smokers accordingly. No one should smoke without being fully informed about the risks of doing so.

Eﬁﬂ%ﬁil Cigh SN : BAHXIS2 A1I0| M1 U= 20| LUURIX| Y P27t USLICH E5t Ti= EHHo| MR20| FRIK| SVKISO|H aioF 3 9R7t YaLch
Transparency about our product : smokers have the right to know what it is they are smoking. We have an obligation to tell them what we put into
our cigarettes.

ﬂﬁﬁﬂ FHYE E0RI= 23 - SO Y2 H Yeix UBLICE J2{5H HFM0| TS| MAZTlE SURIZ, ZANZ 4 Qs WS olrkn MISHCE JTi= Y3t 2A HIE
THeol M| LS Clal UELICE

Endeavouring to reduce the risks of smoking: the risks of smoking are well known. We do not believe that those risks can be completely eliminated,
but there are ways in which we may be able to reduce them. We are committed to developing reduced-risk products.

E(ﬁ-’-‘-'ri SH 04 DMEXSS EXeiME O Ei0, 22| 2% 0|5 U USLICH 04K EH2 AlE] 2H0|H FAQ] LHDioRE siAE 4 UL TIE 0JAEA 598
SR=d] QUolA 9| 3iS Oelu U 8Lt F3501 MES RE 5| 3o Fan Zx0 23 s

Youth smoking prevention: minors should not smoke. We all know this. Youth smoking is a societal problem and cannot be solved by us alone. Wi
are committed o playing a full role in stopping minors from smoking, but ultimate success depends on all elements of society working together.

)

E(E?‘;IFE} BIEGXIZIY] X3} : HISHAISHIA EX2 MBAR LALCE ETS Aste ARS HIZHXIE O tiafEHor SLICH JTIE S99 BISHX; 2te] EHESt 128
TIRIgfLCE Eof MY 2Ho| HEHAIRC: SHASA Ucks B8 worsguch
Accommodation between smokers and non-smokers : smoking is annoying to many non-smokers. If people want to smoke they need to show more

courtesy to non-smokers. We advocate appropriate separation of smokers and non-smokers. We accept that the burden of responsibility lies with
smokers rather than non-smokers.

ﬁ?xl Azl 3 230l gt 25 ¢ 2 Ao §H0) ol Lole Hiot M2 CigUC B2 29 SRR JIES FRIE 2ol |E SiLIC JTIE ZAlR QRS BEiE Hele
A AR FSHeEE 2} Mgl HEE ERFLC, T A IS S2iW =50 s, siLt2 ZOIR 2REC! S| ZARIiD BX| U,

Respect for local norms and cultures : different societies feel very differently about smoking. In many cases this means extremely tough regulation. We
have the right to express our point of view but we ultimately respect the judgment of each individual society. We do not believe that there is a single,
global "solution" to the tobacco controversy.
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Tobacco productlon plant located in Shintanjin

Foie wiln HRE
B2 T?u 2| ‘LHJP[TF"”A 5l

This is the plant where best quality cigarett
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Lobby of Grand Hilton Hotel where Kick- off Meeting is held

2011 JTI Korea
Kick Off Meeting
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201071 Elderly Literary Awards Ceremony
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JTI Korea wins

in the soccer tournament
JTI Asia Football Championship
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Heungkuk Life Insurance Building where Head
Office of Tl Korea is located
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Go-sa ceremony takes place during relocation
to the new office building

New Journey
for the Future
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Time to Shine

JTI Korea2| &

ron
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Established as a Korean subsidiary of JTI in 1992, JTI Korea operates a head office and 22 sales branches, employs more than 530 staff
members and is a tobacco company showing fast growth capturing attention in Korea.

rob
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The open-space of the reception area offers a refceshing start to the day
1 2 Hxt mote] e B40| Ysixin YU BZP| 00| J1EH YUY

Tohacco |caves processed with JTI characters before moisture control
LARHE XSRS O0i2 otsel ge £80| &0

Bright, spacious office increases work efficiency

2 ALY XA B She AZS CiBlFE MBSO 0F5E FAIB? Fiei2ior
Offfering relaxation, the warm and cozy careteria allows staff to spend some time with nature
5.0|EEE Mus mot QIERI02 MR H2t 0j0|CiofE M4A Birt
New strategies and ideas surface in the meeting room with pleasant illumination and modern decor
3 4 5 6 7| 6Waitingarea 288 Chalg et EAPIE BagohEC)
The wailing area creates atmosphere to engage in easy conversation
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JTI Korea offers various cultural programs to create better working environment.

For this, it aims to reinforce bonding and share business goals among employees and
encourage smooth exchanges among departments.

JT1 Korea Kick-off Meeting

ofd 12 Ego| 25 20f 8 59
HulE Esleln MEl gHlELA 2852
S5ot= O[HIELICE

This is an event held in January
each year. All employees gather in
one place to celebrate performance
of previous year and share business
goals of New Year.

Buddy System

Buddy' 2 MIE Zi0| EF LAY
I} CIAIIO] SIAL FEREO1 2907|Lt BiE
HhAl GR AR & Clst HEE Ao
FO| A AT HIE AL 28t HE22
S Z2a2luct

Under this system, selected

employees called ‘Buddy’
partner up with new joiners

and help them adjust to
working environment quickly
by offering tips on how to
behave and work.

Talk -Talk

T Eof SiEHM En 2ES0| 2o
RMER SRS YHsty AIRE
[0 [sh= AlZHLCE

This is an event held once every
two months. Management and
staff members gather by departments
to make suggestions and engage
in conversations.
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Sales Drive
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Staff members of the Tl Korea
head office ride with sales
representatives each year to
experience what it is like to work
in the field.

Recycling Day
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This is an event held once every
two months. Staff members finish
their work one hour earlier than
usual and gather in a bar near the
office to celebrate birthdays of
colleagues and socialize with
others.

Corporate Philanthropy Activities

ne| Maksal 20k= =7 People( AT}
As(2EI0I&)12 LiEUICE OfAIF X[<jof|
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JTI corporate philanthropy areas
largely consist of 'People' and
'Arts'. Initiatives in Asia focus on
elderly welfare as well as arts
sponsorship. Our goal is to help
people who are less-advantaged
to improve their quality of life,
and to promote the Arts.

Life Style Seminar

7182 9F HEII=RE 20t 2y
e Cret FAp] el HoIE 52 4
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This program is held on a quarterly
basis. Experts from outside are
invited to lecture on various
themes for self-development of
employees.
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Flexible Benefits Program
"DREAM POINT"
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Staff members who are offered
equal amounts can design a
program in accordance with their
needs.
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‘People” are still the most important asset in a successful business regardless of age or culture. Assigning proper duties and
responsibilities to these talented people is also important. Working in the tobacco industry where rapid market change is occurring
and living in the information-oriented society, some may think JTI seeks people who can immediately take on their new roles. But
having the right attitude is more important than just possessing knowledge or skills for people to be able to play their part in growth
of the organisation. Only those with the right attitude can fully make use of their knowledge and skills. With such a Human
Resources philosophy in mind, JTI pursues a recruiting motto, “Hire Attitude, Train Skills”. As such, we stress more importance on
your attitude over pure knowledge and skills. With the right attitude, we encourage your meaningful contribution to helping JTI
continue to grow through utilizing knowledge and skills to the fullest extent moving forward.
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Those who are looking for a job for the first time are advised to understand what type of work may be suitable to them, imagine what
they would be like in 10 years and find out where their passion lies in so that they can minimize trial and error when becoming a
member of society. JTI is a multinational Tobacco company respecting diversity of its employees and offer training and provide
assistance to them to express individual characters and to innovate in HR development. Discovering and nurturing talented people
will lead to corporate growth in the long term perspective. We urge our employees to develop their skills and be prepared. Also, it is
important to have an open-mind and a global competitiveness to work in a multinational corporation. Have faith in your future and
set up a long term career plan. JTI always supports diversity of its employees and welcomes those who pursue the best through
continuous self-development and challenging spirits and act in the long term perspective. Let us achieve success together.
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JTI Korea welcomes those with passion, challenging spirit and growth potential. Also, it seeks those who can maintain ‘Work & Life balance’,
Come to JTI Korea and meet these people.
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Chung Ho PARK
C&TM JUMP

B, He GME AENA SYAReZ 22610 QlaLct CaTM)UMP 23S
EoliM 374= (B, YO|AOF d7IZE)0Al C&TM 2019 212} CI2 g &
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Currently | am working as a sales representative at the South Seoul Branch.
Through C&TM JUMP Program, | will have the chance to experience three
different areas of C&TM in three different countries, first assignment in Korea,
second in Malaysia, and third in Singapore. With this Program, | would like to
grow as a professional who specializes in the C&TM area of the tobacco
industry and nurture capability to contribute to JTI's optimized core decision

making. Lastly, | would like to let everyone know that | am ready to make most
out of this inspiring experience.

Jin Sil HONG

Corporate Affairs Manager B
K= 20 22 QIAES 208t IT-JTI Exchange Academy” 0ff FOZHE Z&
Flexible Working Hour System, 84 2% 50| Hz& X80 HyZEHS &%
8tz 71 2EIE YRS U, Eol M2 22 AU nEE g siag
S7H U710, o SIS HEHeR ZHlEln FHall HEU T,

| want to tell you about my experience at JT-|TI Exchange Academy, a global
HR program, Flexible Working Hour System and corporate culture that

respects female employees such as operating a nursing room. JT| is a great
workplace for working moms like me so I encourage women to give it a try.

)

Denis GAREEV

Finance Manager

2

JTI Koread| 27| M XM= 2{AlolofM Financial Analyst2 gi&LICt Global
FuntionsOfl A 2517 [0 JTILH FAH CrYSt HHE MSsts, o2 2A19 213
E3t AFLIARIM st 71317t HUXIQ, ofe e WEoZ TH|ELAL L2
S22 Y + U2 Ao[2 M| JTI Korea MEES AIRBIZIELICH 022
SIAF CHOIlA MIZIE ZElotn MEE 4 U= 7I5IE T HiFLDH

Before coming to JTI Korea, | worked as Financial Analyst in Russia. | was
part of Global Functions thus | had many opportunities to communicate with
staff from various departments around the world. | wanted to broaden my
business experience and took on assignments in JTI Korea. | wish you can
seize an opportunity to experience the world and grow within JTI, too.

Roberts INAPSS fe \
C&TM Development & Planning Director
XM= 1001 & F 2tEdiolo| M DIUEMES HHGIZCH 0z 2 OIUEME
Ecs gEiaiEU. 59 M 320l XS S LAds 2E 0| SHOIRY
X2k X232 285 201E A LK YEUL o) X2 B=Rst M- F2
SESY Higd, 2217 Clo[LpalE Atzlel win 22 ZH/ERIZY &3t
HEY AL,

I launched MILD SEVEN in Latvia ten years ago and | am still in charge of the
brand. When | arrived in Korea five years ago, everything was challenging for
me but | don't feel cultural* difference now. | believe such an outcome was
possible thanks to my effort to adapt to Korean culture, compassion shown
by my colleagues and convergence between development of Korean society
and global economy and politics.

Su Mi YANG

Talent Management Associate

“Right Person, Right Position, Right Time" 2 JTI2| Talent Management 2 E2]L]C}
Talent Managemente 0[2{8t RES ELZ QXS AES W0t ofLl2t WEA|7 |1
dHAZCRM 050 IS 5, Al EutHolnE F8Ho= 7|of6l=S
ot AYLICH 0|2 sl Mliaol & Cryst =8t 2 xp(Ado| X|&=oz
0|FM x|z S0| 8= o=l deluct

“Right Person, Right Position, Right Time” is Talent Management motto of JTI.
Based on this motto, talented people are recruited and trained, broadening

their skills to contribute to the company effectively and efficiently. For this,
many challenges, works and self-development opportunities are given.

Bo Kyoung KIM

Sales Training Manager

He USUMIH 24 3 712 nold nSAR 3 M
SH= Sales TrainingE G5t QMaLICH 0] B0l sHAl2
HAIHEE Ofeot HIELAN =30| Z= TrainingZ Al
o= M= DE AHE &3l6lHM XEAS 2 ot
2 Qo= AL,

| am in charge of Sales Training and my work includes developing trainees,
designing and implementing training programs and analyzing program results.
The purpose of training is to offer programs that help to understand consumers,
the company and sales representatives when doing business. The training takes
place in all branch offices giving opportunities to communicate with sales reps.

Bli= 200, MCE £
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Ji Eun KIM

IT Associate

GSD(Clobal Service Desk)= IT &2 2F 2HS2 A HTIAML 2 sty
2R MOS0 486104 MA 229 JTI H|EUA Z24ATt 2Es| SAE=E 7|0
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Global Service Desk (GSD) resolves IT issues promptly and helps JTI business
process around the world to operate smoothly. | worked as Technical Analyst in

GSD of Malaysia and have communicated with users around the world. Then |
sought an opportunity to develop myself further and took assignments in JTI Korea.

Kelly OH

Program Development Manager

= &2{Et 74l H20| OPEIS0| A™E BAP| St o7 IS FHM E71c
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Due to strict regulations, marketers consider tobacco as an item difficult to
promote. We consider all channels from POSM displays in shops, magazine
advertising to developing trade communication for retailers important. This
job requires prompt adaptability to market change, understanding of trade
marketing, creativity and challenging spirits.

Ho Cheol KIM {
Quality Control Manager

HZ9 SE2 50| 71| 20t 0f2} sIAF o[ofx|of X|cfeh HEF2 0JX]7(of,
&MY B HS Sol AHE MSZE Misjuior BLICE 0IF ol 25k
Me SHu| 720 g "X 59 7ES HAN0|L BESE AAHSR
ST AsUct SH H2jote YT SHY HHE S A7 f3tEez 018
o QU2 Yo M FR08 sEEUc

Quality determines brand value and company image thus it is important to
manufacture flawless products through strict quality control. For this, JTI
standardizes objective QC criteria, method and procedure. This work has
unlimited access to cigarettes but we make sure to use them only for work.
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Global Opportunities

In JT] Korea

JTI Korea 224 OIxff UM o= 24

e AQlA HAOl Corporate Training & Development2X0jlA| Corporate HR
Development Manager2 22511 Q&L
| am Corporate HR Development Manager at the Corporate Training &
Development Team in Geneva, Switzerland.

Linda YANG

o FIRISAE ATIE|UM, FIRSAELS B0 7|27 |=AEL
21 FHl| O A2E HeiEim LI,

I am in charge of HR in Almaty, Kazakhstan. And | also cover
Republic of Kyrgyzstan and Mongolia.

oo 0|32 Emerging marketOle} MEA=0L Hsj0]| 2lzish
20|06 7S FXoHoF BILICE ESF EopA HiZ(EMRo| &
FEUE0| Gt SULE YRR S0t B ZEIK| KO
ChELCE

This is an emerging market so we have to be alert and react to
growth speed and changes sensitively. Also, way of thinking,
speed and method of working process as well as conclusions
reached are quite different due to its unique cultural
hackground (communism and nomads).

eo0 Ti= "SI FOIZl PO SM5RF D T caln MLt
Ua| Jjrt o= MUPC= SES O F0iE Mgl &
HSsh= Ao] EYof s 2P0l 2 FES ECn MBI,
| want to say, “Do your best at present” It is better to accumulate
skills than hastily move fonzvardp under given situation which will
help to take assignments overseas in the future.

o0
@0

oo TP 557401 2 AIASOA TSt URoH FOIRH, Yk 42] =312 KX .
Sl 2IR0| IS s ak=E SeiEliC Switzerland
Employees from 55 countries around the world are assigned to numerous jobs and
encouraged to enhance quality of work maintaining work and life balance. Kazakhstan
e =12 Aol Yofl MFstn MER 7IXIE AZste AYULE 2 0Se
7RRIAl Eu &6l 87U YR plod 28 4 gt & MK LRlLc)
The important thing is devoting yourself to your work and producing new values.
And then comes not afraid of challenges, like the saying “no pain, no gain”.
o AQlA HALO| International Assignee Management Team §A Tanzania
0A Clobal RelocationZ2HEZS Siksin Qs
I work in the Global Relocation Project of International Assignee
Management Team in Switzerland.
8o RERPT G2 SEekl AHEY SiLICE Ciust Z7ioiM 2 2
0| 7| Ysta §l7| thol 281 x10[7} ZXHetR(Zt 0[S Hof
FEE 1 D2RHMES 2AE SMels A= 2 YLt
. JTI organization is horizontal and casual. Employees of many
Nick CHAE nationalities, races and ethnicities work together to form
professional relationships overcoming cultural differences.
eo0 D 710| C}E ME2R SA0AN HE5tn QIFE= 24R0]
T2 &2 'ct olgt 8t X' 7 BIEN MaX
Na Yeon KO Ela‘iE I:l';_ (== EE}M HHTJOF 2 o Olal'L E}0|§0:T; ] Peter NAM

o= slei= FE! = 20| 328t 2 ZaUch
I think it is important for people to have an open mind and work
hard accepting ‘differences’ to become a member of |TI family.
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e What do you do and which department do you work for? -
es s working abroad much different from working in Korea?
eee Message for those who want to work overseas.

JTI Koreaz= 7|2| 71 =
Olaks Aldsto| oI x} 47
712012 ey, Cig
Z20d J =S

Ju Young LEE

e =20 Q= MILD SEVEN / SALEM Brand Group®| A Brand
Manager2 EEE st 9laLct

| am Brand Manager for MILD SEVEN / SALEM Brand Group in
Hong Kong.
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The biggest difference is working with many different people

both in and outside the office. | have acquired global mind

doing business and widened personal perspectives, knowledge

and tastes for food.

eee S0|| 27| ZEK| APt el A2 US HU S35 glo| BRE
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Before coming to Hong Kong, | worked with passion having no

regrets. | consider being passionate and sincere as the biggest

virtue.
® X{= Transaction ProcessingSA{0f|lAf Document Management 2122 Edfoi
ULk
| am in charge of Document Management in the Transaction Processing Team.
Hong Kong 0o 70 2 ROE cig pas x*g 4 9l 7[37} BiCle Z0lE MRS
£ 200 M22 2512 Toft| 2122 Wols 25 RS TIAZ 4 s 2
Tlsletn MZHlE. JTI Korea puts much effort on employees’
The biggest difference is | have been exposed to many cultures. | think (Ievelopment based on it\ belief * '.EPOp|L are
S eele rew Ct”“;fesl under g shanged evaianment wineeing the most important asset in the company”and
- R RN DEREIR CIEES: offers global development programs and
Malaysia eeoe 7|37t QM FxfGIX| YD XML, 7|2 FulE TolA Q= 2{0iH systems as follows:

HiP} oA ElE EHbiCe KRR ASE Z230| 2 HUR,
If you are given a chance, don't hesitate. The chance is given to those who are
prepared and whatever the consequence, you will learn a lot from the

experience itself.

® X= JTI Tanzania Portfolio, Brand & Trade Strategy SAO|A{ Strategic
Insights Manager2 2010156 97427t 228IRELICH

| worked as Strategic Insights Manager of Tanzania Portfolio, Brand & Trade
Strategy in )Tl Tanzania for nine months from 2010.

ee XI5 Emerging markett| A DFEEE GICHEL| JTI Korea | Z2-2t40|
ez E2 1002k A2 Mo =7 =tEUC

Struggling and working hard in an emerging market where the competition is
fierce, | realized how wonderful working environment of |TI Korea is.

e 00 D71 | Usle A BT 20I0| HOWIA E 2 XA ZH Toln
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Working hard is important but having a mind to absorb knowledge and

experience of your field and understand cultures of other countries is more

important. Lastly, the most important thing is to have healthy mind and body.
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Jin Hee KIM
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What is a day of a new joiner in JTI like? There is nothing like seeing for oneself. Let's follow the day
of Ahae JEONG (joined JTI Korea in November 2010) from C&TM Development & Planning. You will
have a chance to take a glimpse at fringe benefits offered by JTI. Are you ready? Let's start.

B T | ITIKoreaZIAE2 9T GBS O Z8E
® [ AlZiO| Q&LICE 01“‘7155’_'? Flexible Worklng gloj: F2d )‘El'“:|":I AIO[x|EH
08:00 ° =1 x Hour SystemE E25HH 2j0[TAEIIY| Ot S[O|oiAf 2oket 7|87} AZIELC
) =ENS | ECARZIE ZEE 4 gloLne~ Though a new joiner, Ahae JEONG is
| [T employess ars given fifne to-stuilear given a chance to express herself in the
= T leastone foreign language. By making use of mEERte:
——= Flexible Working Hour System, you can
—— adjust working hours according to your

. = lifestyle.

THARIE SR YLDt 124 3080 e
LIMM RE2 AR 4 Qo o o12:30 ¢ FAIAIL

Lunch hour can start from 12:30 under
Flexible Working Hour System.
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Taking a tea time at the cafeteria helps save time and monev.
The tea tastes great, too!
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Exchanging opinions with Quality Control
teams from Japan, Russia and Korea.
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We communicate with colleagues of other market using the video
conference call.
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Quality coaching time is spent with the boss.
Everything is going well.
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It's been one year working with business partners.
We work well together.
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Closing the day and heading for the gym to work out. Let’s go.
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JTI welcomes talented people like you.
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1) Resume Screening — Submitted resumes are reviewed by HR Manager and
managers of relevant departments.

2) Behavioral questionnaire — Applicants will be asked to complete the behavioral questionnaire
and the result will be used to assess suitability of relevant jobs in a scientific manner.

3) Interview — Selected candidates will be interviewed twice and their suitability of relevant
jobs will be assessed based on the analysis of Personality Test outcome. Those applying for
Sales Representative position will go through a field test by spending one day with the
branch manager to assess their attitude and skills on the site.

4) Assessments — Candidates passing interviews will be assessed from various angles
(potential growth, competence, behavior patterns, work skills and leadership) to see
how well their can work in JTI.

5) Offer — JTI will make an offer covering salaries, joining date and other details
to final candidates.
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Dream your future with JTI’s philosophy where it takes corporate responsibility seriously.
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Resume > Behavioral > Interview > Assessments > Offer
Screening questionnaire
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Check up!
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« Email: korea.careers@jti.com

Hiring of JTI Korea is largely divided into two types: Entry-
Level Position and Midrﬁ_evei Position. There is no open
recruitment and we recruit on a need basis. For those who are
interested in applying JTI Korea, please send in your resume
via e-mail.

« Email : korea.careers@jti.com
-




You've Got Questions?

We've Got Answers!
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More interests you have, more questions you have.
Ask anything about JTI Korea. And we will give answers.
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Does Tl Korea have training programs for its employees?
Yes, it does. ]JTI Korea offers many training and self-development programs for employees to enhance their expertise at home and abroad.

Below are some examples:

(D Global education programs e.g. IMD and INSEAD forming alliances with JTI @ Basic technique and leadership training programs to strengthen competence @ Basic
technique and leadership training programs to strengthen work skills @ Online training programs for improving English, leadership @& English trainings @ Skill development
through OJT(On-the-Job-Training) and project involvement
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How can candidates take the lead or earn bonus points during recruiting process?

Active communications with our headquarters in Geneva and other markets take place thus fluency in English will be a plus. Also, having an
open mind to cope with diverse cultures or experiences in club activities, volunteer activities or internships will be viewed favorably.
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Whether candidates smoke will affect hiring?
No, it will not. But we expect candidates to understand about tobacco from supplier’s point of view, have a business mind identifying
consumer needs and set strategies accordingly. We do not want candidates to have negative views on tobacco industry.
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How do you assess employee work performance?
An employee will set the annual target after consulting his/her boss and the boss will continue to provide assistance for successful completion

on the way. Finally, the employee’s work performance of previous year will be discussed with and assessed by his/her boss in January
following year.
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JTI continues to grow and

we welcome talented people with passion.

If you have a dream, now is the time to challenge.
With JTI, your dreams become success stories.

Let's grow together!
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